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Golf Post – Largest Independent 
Golf Digital Media Platform
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Unique Users (per month) Founded in 2012

#1 Mobile 
Website in 
Germany

Strong & loyal user base across all channels

Fastest growing golf platform in German-
speaking countries

Source: IVW Online Statistics, Google Analytics
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Golf Post –
What We Do

Live Scoring News Equipment

Golf 
Courses

Travel 
Reviews Deals
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To Share Germany‘s Passion 
for Golf

Our Philosophy
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Golf Post  –
An Established Online Golf Magazine

Growing traffic on our web and mobile channels

25,000 registered users and 15,000 newsletter receivers

#1 Google ranking in many relevant areas (keywords)

+ 30,000 views per month of our website‘s Golfclub newsfeed

Integration of our news on screens in + 30 golf clubs in Germany  

+ 50,000 social network contacts (Facebook, Twitter)

+ 10 million page impressions per year

Up to 135,000 unique users per month

+ 30 million ad impressions per year
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Male
70%

Female
30%

Golf Post

Golf Post – Strongly Represented
in the 30-49 Year-Old Target group
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Golf Post Deutscher Golf Verband (DGV)

Age of Users Gender

Source: AGOF Internet Facts from golfpost.de (May 2015) – DGV Results Represent the Total German Golf Market 

Male
63%

Female
37%

DGV

Golf Post users are younger than the average German golfer

Golf Post has more male than female users (>70%) 

Golf Posts’ primary target market is men and women aged 40 to 49



Golf Post
A K T U E L L .  U N A B H Ä N G I G .  N A H .

7
GOLF POST  
COLOGNE, 2016
www.golfpost.de         GolfPost Golf_Post

Golf Post –
Market Leader in Mobile Usage

Golf Post is a golf market leader on its 
mobile channel, with + 250,000 page 
impressions per month 

Mobile channel guarantees high attention 
and an above-average click-through rate 
(CTR) 

We offer a variety of mobile advertising 
forms

Mobile Leaderboard

Mobile Content Ad

Interstitial

Video Ad
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Golf Post –
Our Services

Display Advertising 

Standard ad formats / Special formats /Mobile advertising formats

Content Marketing
Sponsored news article andblog posts / Partner blog posts/ Premium profiles / 

Premium equipment profiles

Newsletter Marketing 

Banners andtexts in daily newsletters/ Stand-alone newsletter / Action newsletters

Engagement Marketing

Sweestakes / Product testings

Deal area

Deal of the week

Content Section Partner/ Locale- and Time-Specific Partner



Golf Post
A K T U E L L .  U N A B H Ä N G I G .  N A H .

9
GOLF POST  
COLOGNE, 2016
www.golfpost.de         GolfPost Golf_Post

Display Advertising on Golf Post –
Standard Ad formats, Prices and Packages 

Package A Package B Package C Package D

Format Different ad formats in rotation
Special targeting options available

Volume (Impressions) 100.000 250.000 500.000 750.000

Recommended Duration 2 weeks 4 weeks 8 weeks 12 weeks

Price € 2.500 € 5.000 8.500,- 12.000,-
Booked ad volumes can be used for different campaigns / time periods
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CPM: € 40 CPM: € 25 CPM: € 25 CPM: € 20 CPM: € 40

LeaderboardHockey-
Stick/Wallpaper

Skyscraper/
Skyscraper expand.

Medium 
Rectangle

Billboard / 
Halfpage Ad

728 x 90 + 120 x 600 px 728 x 90 px 120/160 x 600 px 300 x 250 px 970 x 250 px /
300 x 600 px

All prices are net plus VAT
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Display Advertising on Golf Post –
Special Ad Formats

728 x 90 px
+ 120/160 x 600 px (2x)

Full Site Takeover incl. Wallpaper + 
Background Color

Fireplace Ad

CPM: € 50 

Full Site Takeover incl. 
Fireplace Ad

728 x 90 px
+ 120/160 x 600 px (2x)

+ 800 x 25o px
+ 300 x 250 px (2x)

CPM: € 70 

728 x 90 px
+ 120/160 x 600 px
+ 300 x 250 px (2x)

CPM: € 60 

All prices are net plus VAT
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Mobile Banner –
Possible Formats

Package A 
(mobile)

Package B 
(mobile)

Package C 
(mobile)

Volume ( Impressions) 50,000 100,000 200,000

Recommended duration 2 weeks 4 weeks 8 weeks

Price € 1,750 € 3,000 € 5,000
Booked ad volumes can be used for different campaigns /time periods

Content Ad Mobile Leaderboard Sticky

CPM: € 35 CPM: € 25 CPM: € 400 
300 x 250 px 300 x 50 px 300 x 50 px

All prices are net plus VAT
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Integrate your product into our Golf Post contents

Content Marketing –
Talk about your Product

Advertorial Partner Blog Posts

Duration: 1 Week (archiving included)
• Editorial content about your product
• Promotion on Golf Post’s homepage
• Promotion via newsletter

€ 750 - € 1,250 per advertorial

Duration: No Time Limit
• Editorial content about your company
• Promotion on Golf Post‘s homepage
• Promotion via social media & newsletter

Price upon request

All prices are net plus VAT
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Market your product through our editorials and list it in our regularly updated Golf Post database

Content Marketing –
Talk about your Product

All prices are net plus VAT

Premium Equipment ProfilePremium Travel Profile

Current time: No Time Limit
• Description  of your products within

our equipment database.
• Archiving in our website‘s database

and linking to your offers
€ 250 per year

Duration: Depending on Booking

• Creation of a detailed company profile
• Archiving in our website‘s database and

linking to your offers
.                                                          €299 per year
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Newsletter Marketing –
Share your message

Benefit from above average opening rates (25-30%) and share your message with more than 
10,000 golfers

5 Impressions 10 Impressions
1 Week (Monday-
Friday)

2 Weeks
(Monday-Friday)

€ 450 € 750

1 Stand-Alone Newsletter
Custom design with picture
and text

€ 1,500 per newsletter

Banner + Text in Daily Newsletter Stand-Alone Newsletter

5 Impressions 10 Impressions
1 Week (Monday-
Friday)

2 Weeks
(Monday-Friday)

€ 550- € 950

Action Newsletter

All prices are net plus VAT
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Engagement Marketing –
Increase the Publicity of your Product

Sweepstakes Product Testing

Give your product high exposure with our large community of users

Duration: 1 Week
• Promotion on the Golf Post homepage
• Social media promotion
• Newsletter promotion

€ 750 - €2500

Limited-time-promotion: 6 Weeks
• Promotion on the Golf Post homepage
• Social media promotion
• Newsletter promotion

€2,500

All prices are net plus VAT
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Deal Area –
Offer Products at Special Prices

Attract new customers using Golf Post‘s wide readership with specially priced products

Duration: 2 Weeks
• Stand-Alone newsletter
• Completely customizable

Price upon Request

Deal of the Week

All prices are net plus VAT
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Customized Ad Campaigns –
Draw Attention

Content Section Partners Locale- and Time-Specific Partners 

Duration: 3 Months
Title sponsoring by use of a billboard
(970x250 px) above all contents of the
selected category

Price upon Request request

Duration: 3 Months
Content section sponsoring by use of a 
billboard (970x250 px)

Price upon request

Become a sponsor on Golf Post and position your brand in a thematically relevant environment
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Golf Post Newsfeed –
Keep your Readers Updated

Example on Cologne Golfclub Website Example on Tour Series Website 

Keep readers updated on the golfing scene with our Golf Post newsfeed on your homepage
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Get in Touch with Us –
Your Contacts
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COLOGNE, 2016
MARKETING@GOLFPOST.DE

TEL.: +49 221 975 802 33

www.golfpost.de GolfPost         Golf_Post

Thank You for your Attention


