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Golf Post is the digital home for all golfers - available on all devices and
on all channels

Web portal for all devices Mobile community
Share of devices: available for iOS and Android
40% desktop
40% mobile

20% tablet



Golf Post is already one of
the largest golf platforms 2012
N Europe Founded Golf Post as an online

magazine focusing on editorial content

2013

First successful campaigns with

Avg. monthly Unique User

partners from the golf industry

250.000
2014

Widening of content, development of

200.000 new products and setup of first

community features

150.000
2015
Established as largest independent

100.000 . : ;
platform in German speaking countries
2016
Increased offer and product range in
golf travel and user benefits

o I

2012 2013 2014 2015 2016 2017
2017

Launched interactive Golf Post app for

olfers and golf clubs W
2 > GolﬂPost
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We reach more than 200k interested golfers every month
throughout our multiple channels

G+ @
200k unique users on 10k users in 70k social media 50k newsletter
Golf Post website Golf Post app followers recipients

Der Live-Ticker von Golf Post

Tiger Woods: Training mit Driver und eigene Schlagt

Nachrichten von GolfPost.de GoltAPost
‘ — |
Integration of Golf Post news in Integration of Golf Post on more
more than 150 golf clubs in front- than 30 partner websites with a
desk-areas with a reach of more reach of more than 40k users

than 100k golfers



Golf Post Target Grou
Golf Post reaches new golfers - ’

Wh() are yet to esta bl|5h a Users by how long they have been playing golf
brand loyalty to golf brands

< 1year
1-3years

4 - 6 years

Golf Post reaches the new
generation of golfers. 7-10 years

> 10 years

0% 10% 20% 30% 40%

Present your products and brands in

our target group! “* 30% of users have started to play golf
within the last three years

N/

“* With smart online-marketing new
golfers get in touch with Golf Post very
early in their golf lifecycle

“* >50% of users play golf at least twice a

week

GolﬂPosty

Aktuell. Unabhéngig. Nah Quelle: Golf Post user survey, Spring 2017, N=1.599




Golf Post targets already the solf Post target group
most relevant and critical
mass of golfers in Germany

User by age
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Golf Post successfully established many innovative native
advertising products to the portfolio

Best Performing Native Advertising Products on Golf Post

Advertisement Product Testing [ User Sponsored Post Sweepstake

type Activity
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Das Urteil ist gefdllt — Der Abschlussbhericht zum
FootJoy-Produkttest

Alberto Ecorepel — Abschlagen im Gleichgewicht

Example

Golf Post users test new products,

write a blog about their Golf Post creates editorial content coGn:):;E(;?cfaireGSa;isoannl?ne

experiences and post in different  about a product and pushes it sweenstake about a broduct and
Description social media about the product.  throughout all communication pushes i+ throu Iaout Al

Golf Post coordinates the whole  channels to guarantee highest coli)’nmunication c%\annels ‘o

activity and pushes it throughout awareness )

Al channels guarantee the highest awareness

Reach ca. 120,000 ca. 75,000 ca. 60,000
Engagement Very high high very high

Involvement Very high high middle



Pricing for native advertising products

* Onein-depth editorial coverage
* Push like any editorial story, plus

Tell a story i ti * One week integration in front page 3,000 € per
Sponsored Post citastoryinanative ntegration’ pag Sponsored
environment * One week integration in all newsletters Post
* Social media push (Facebook, Instagram)
* Push to all users within the Golf Post Community App
* Dedicated landing page with registration for users
Engage users and inspire » Coordination and execution of activity
. . : : : - : 4,000 € per
User Activity influencers in a native  Communications push in format sponsored post -
: o . User activity
environment * Editorial coverage of the whole activity
» User-Generated Content (Blogs, Posts) about activity
* Creation and communication of online sweepstake
Sreemnsialie Engage users about the * Push like any editorial story, plus 1,500 € per
P product or service * One week communication push across all Golf Post sweepstake

communication channels




Golf Post also established well-performing desktop and
mobile ads to generate both awareness and results

Best Performing Display Ads on Golf Post

Advertisement type Fireplace Ad Mobile Content Ad

Golt\Post
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Example

=/ g
S i e
Cﬂ ng.uus;.akt;ar:lioznua:folf Club, Georgia B |
Devices Desktop Mobile / Tablet
Fireplace Ad ensures high viewability and Mobile Content Ad (300x250px or 300x300px)
. awareness as no other large ad is visible to the thatisintegrated in the content to ensure high
Description : .
user. Sticky skyscrapers left and right also awareness and good results as only ad seen
guarantee good results and click-through rates. when scrolling through the content.
Viewability Very high High
CTR High High

Other successful ad formats include footer ad, mobile leaderboard and billboard.



Display Advertising - all ad formats

Special formats

Video formats

Mobile formats

Floor Ad

Fireplace Ad

Outstream Ad

Mobile Content Ad Sticky Leaderboard

970 x 250 px

728 x 90 + 120 x 600 px

728 x 90 px

970 x 250 px + seitlich 200 x 970x200px max. 1920x1080 - min.
600px (sticky) 640x360 300 x 250 px 300 x 50/100 px + 600x100px
Standard formats
Billboard Wallpaper Leaderboard Skyscraper Medium Rectangle / Halfpage

I>
Q.

120/160 x 600 px (sticky) 300 x 250 px /300 x 600 px




Display Advertising - Pricing and formats

Ad format CPMin Euro Desktop Tablet Mobile
Standard Billboard 40 v v
formats Wallpaper 45 v
Leaderboard 25 v v
Skyscraper (sticky) 40 v
Halfpage Ad 20 v v
Medium Rectangle 20 v v
Special formats  Fireplace 65 v
Floor Ad (sticky) 60 v v
Mobile formats  Mobile Content Ad 35 v
Mobile Leaderboard (sticky) 40 V4 v
Multiscreen Ad Bundle (Billboard, Medium Rectangle, 25 v v v
Halfpage)
Video InText Outstream Ad 70 v v v

All display ads can be targeted to specific regions or topics

Targeting add-on for regional or topic targeting: 5 €



Golf Post offers newsletter integration to targeted audience

Best Performing Newsletter Ads on Golf Post Newsletter Types

Billboard banner Text-Image Teaser

Newsletter Frequency Contacts

Daily 5 x weekly
—— Weekly —  Ixweekly 15000
(Sun)
Example
| Member 1 x weekly 25,000
Update (Tue)
Travel 1 x weekly 15,000
Update (Mon)
T
Devices All devices All devices
One-week presenting sponsor of Teaser that consists of
Description all newsletters. Billboard banner thumbnail and text,
P that is placed at the top of the integrated in the first
newsletter paragraph
Viewability Very high High

CTR High High



Newsletter Pricing

Newsletter Billboard Text- Text-
Package Image Image
Teaser Teaser
Intensiv  Standard
Newsletter Types Daily V4 V4 v
Weekly v v v
Member Update v v v
Travel Update v v
Total Mails per week 115,000 115,000 100,000
Total impressions (based on average opening rate of 25%) 28,750 28,750 20,000
CPM 50 € 30 € 30€
Pricing for one week 1,250 € 850 € 750 €



Discounts

Discounts

Ad Spendings (gross) Discounts in % e Discounts are effective for the cumulative
ad spending per cient

from 10,000 € 10% * Discounts apply for one specific year

from 25,000 € 159% e Minium order value per client and order is
2,500 Euro

from 50,000 € 20%

from 100,000 € 25%



Your contacts at Golf Post

Matthias Graf
CEO

Tobias Freudenthal
Focus Golf Travel

Tel.: +49221 975 802 00
Mob.: +49 171 789 390 6
E-Mail: matthias.graef@golfpost.de

Tel.: +49 221 975 802 34
Mob.: +49 152 342 935 15
E-Mail: tobias.freudenthal@golfpost.de

Robin Bulitz
Chief Editor

Ulrich Schulte
Focus Golf Industry

Tel.: +49221 975802 00
Mob.: +49 173 728 669 7
E-Mail: robin.bulitz@golfpost.de

Tel.: +49221 975 802 33
Mob.: +49 157 543 710 7
E-Mail: ulrich.schulte@golfpost.de

Anna Kitze
Focus Golfclubs

Tel.: +49221 975 802 08
Mob.: +49 1577 368 453 0
E-Mail: anna.kitze@golfpost.de




Thank You!
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GolfPost

golf_post

golfpost

golfpostkanal

Golf Post AG

Im Mediapark 5
50670 Koln
Tel.: +49221 975 802 00

E-Mail: info@golfpost.de

Internet: www.golfpost.de



