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Golf Post — A new opportunity to GOﬂPOSf
reach golfers online

© Golf Post is an independent online
golf magazine in German language

© Golf Post is one of the most read
online magazine brand with the
largest golf community in social
networks

© Golf Post was founded in 2012 and is
the fastest growing golf platform

High Increase in visits

June 12 June 13 June 14
Follower Visits 2,859 98,950 226,532
Page 14,548 413,134 1,116,778

/ impressions

Source: IVW, Google Analytics
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Golf Post: GOlﬂPO Sf
#1in Social Media in GSA*

Fans/Follower in Social Media
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Golf Post: Powertful growing GOlﬂPost
coverage in network

Page impressions per month (2013-2015)
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Golf Post with many important GOﬂPOSf
#1 rankings in golf tOpiCS AKTUELL. UNABHANGIG. NAH.

Nr. 1
Ranking
fiir

m—— © #1 Google-Ranking in many relevant

= — areas (Keywords), e.g.

© Equipment for beginners
© Clubhead speed

© Golf swing

golfpost.

©  Golfslice/fade/draw

© Golftraining

© #1 Google Rankings get ca. 30- 40 % of
the traffic for the specific keyword (high

relevance for users)

© Golf Post pages attract high demand of
users

© Benefit through exclusive placements on
the specific landing pages

Handicap verbessern und den Slice verhindern
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Golf Post offers all about golf! GOﬂPOSf
What readers can expect ...

Equipment & Golf Course Reviews
Editorial coverage — 24/7 Golf News
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How customers can benefit: GoﬂPost
products & services
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Special Sponsorings
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Golf Post already worked for many Go]f/’)Post
different industries ...
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Golf Post users are younger than GOﬂPOSi:
the typical German golfer

Golf Post Users are sporty and younger than the traditional golfer. Golf Post addresses more male
golfers than female golfers but the share is similar to the overall golf population in Germany

Age group Gender
40% Golf Post
Weiblich
30% 32%
20% S
Mannlich
68%
10%
DGV
0%
<18 18-29 30-39 40-49 50-59 60+ Weiblich
37%
B Golf Post ™ Deutscher Golf Verband (DGV) Méi6nn}ich
3%

Source: AGOF Internet Facts fiir golfpost.de (Stand: Juni 2014) — DGV Ergebnisse stellen den gesamten Golfmarkt in Deutschland dar
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Golf Post users belong to the GOlﬂPosf
well-educated elite level of society

Golf Post Users are very well educated. The vast majority of them is fully employed and earns a
household income of more than 3,000 Euro. The affinity index for this group is at 159.

Users by education Users by household income

No school
graduation I 7:00% >3,000 Euro [ 57.20%

Lower Secondary .
Education B 17.00%

2,000 - 3,000 Euro - 21,50%
Secondary School - 14,80%

1,000 - 2,000 Euro 13,10%
High-School | 21,90% .

University [ 38,50% < 1,000 Euro I 8,30%

Source: AGOF Internet Facts
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Display advertising on Golf Post:
Ad formats, prices and packages

Hockey-Stick/ Leaderboard Skyscraper/ Medium Billboard /
Wallpaper Skyscraper expand. Rectangle Halfpage Ad
|
=% -
&) I
= ||
=)
o [ ]
Q
% 728 X 90 + 120 X 600 px 728 X 90 px 120/160 X 600 pX 300 X 250 px 970 X 250 px /
m 300 x 600 px
CPM: € 40 CPM: € 25 CPM: € 25 CPM: € 20 CPM: € 40
Package A Package B Package C Package D
7)) Format Different ad formats in rotation
g)-ﬁ Special targeting options available
§ Volume (Impressions) 100,000 250,000 500,000 750,000
g Recommended duration min. 2 weeks min. 4 weeks min. 8 weeks min. 12 weeks
R Price € 2.500 € 5.000 € 8.500 € 12.000
(ca. CPM =€ 25) | (ca. CPM =€ 20) | (ca.CPM =€17) | (ca. CPM =€ 16)
Booked Ad volumes can be used for different campaigns /time periods

All prices are plus VAT in EUR

www.golfpost.de
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Be always with your client: GOlﬂPosf
Mobile advertising @Golf Post:

Why mobile advertising?

Goldpost [N Golf Post has a mobile optimized website
(more than 2.1 million page impressions in
2014)

S st Goltra bury: © Guarantees high attention and an above-
‘ average click rate (CTR)

Quiz des Tages
W gt ik Foier © We offer a great variety of mobile
advertisement forms

New Golf Award -~ Stimmen
Sie noch bis Sonntag ab!

¥8 Bernd Ritthammer kimpft

Mobile Webseite: www.golfpost.de
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Mobile Advertising — GOﬂPOSi:
Our advertisement possibilities

Content Ad Content Ad 6:1 Interstitial Video-Ad
C

300 X 250 pxX 300 X 50 px 320 x 480 px 320 x 480 px

CPM: € 35 CPM: € 25 CPM: € 60 CPM: € 60

All prices are plus VAT in EUR
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Newsletter marketing:
Share your message

Benefit from above average opening rates (25-30%) and share your message with

Banner in daily newsletter

more than 10,000 golfers.

Banner + text in daily newsletter

Go]ﬂPos%
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Stand-alone newsletter

Gol ﬂl)ﬂﬁ;"l}

ARTUELL UNAR4ANDIO, WAY

iiberlassen”

5 mentionings

1 week (Monday-
Friday)

€ 450

Adam Scott: “Man sollte Olympia den Amateuren

Deal der Woche: Entfernungsmesser
Tasco VLRF 600

c

10 mentionings

2 weeks
(Monday-Friday)

€ 750

iiberlassen”

T e e s o
- DS
0 »

5 mentionings

1 week (Monday-
Friday)

€ 550

m Jahr zu. Wenn man das Spiel

Adam Scott: “Man sollte Olympia den Amateuren

den Amateuren

]

10 mentionings

2 weeks
(Monday-Friday)

€950

Golﬂl’ogf

AKTHELL. UNABHANGIG. NAH.

11. Dezember 2014

Jetzt Winter-Rabatte im Fairway Golfshop sichern!

Lieber Leser,

heute haben Sie die Méglichkeit sich tolle Angebote im Fairway Golfshop zu
sichern. Dort finden Sie noch Weihnachtsgeschenke oder kinnen sich schon
cinmal selbst fiir die neue Saison 2015 ausstatten. Klicken Sie einfach auf
den Banner und lésen Sie Thren Gutschein-Code ein. Natiirlich kénnen Sie

den groBen Sonderverkauf zur Weil it auch persénlich in
Pulheim besuchen und das Equipment vor Ort testen.

Winter-Rabatte slchern ”"’Sch”e,f

Jetzt einltsen und profitieren.

JuCad SabEini, @ MOTICADDY

Der Fairway Golfshop in Pulheim

1 stand-alone newsletter
Individual design with picture
and text

€ 1,500

All prices are net plus VAT

www.golfpost.de

GolfPost
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Content Marketing:
Talk about your product

Go]ﬂPos%
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Present your product in editorial design and integrate it into the Golf Post

Editorial teaser

contents.
Advertorial

Partner magazine

GolAPost a=

Current time: 1 week

Promotion at the Golf Post starting site
Direct link to your product site
Promotion via newsletter

€ 200 per teaser

(x:'x”i“l l:.;

Brdlealrel mit Furnlyes Fir immer!

i s v

[aams] @ St ==
Enrnlyon bt Lupurte M @0 Rarrvhter dor

Adermais hghen

Current time: 2 weeks and storage
Editorial content about your product
Promotion at the Golf Post starting site
Promotion via newsletter

€ 750 per advertorial

ollas Gkt Oup 14
ey -

Agin Gaf Cap B0 4
e P - g -

Current time: Permanent
Editorial attendance of your company
Promotion at the Golf Post starting site

Promotion via social media & newsletter

Price on request

All prices are plus VAT in EUR

GolfPost

www.golfpost.de

Golf_Post




Engagement Marketing -

Increase the publicity of your product

Go]ﬂPos%

AKTUELL. UNABHANGIG. NAH.

Present your product to our community and benefit from the plus of attention

Advent calendar

Competition

Product test

GollhPost =l

Mornlieh Willhammen sam Cold Pt Adventsbalonder 2011

Limited-time-promotion: 1 day
Promotion on the Golf Post front page
Social media promotion
Newsletter promotion

€ 600

f-(:”l!’:‘\?? E

GOrasd Ticolla Kitsbikel - Gewlnad tolle Preise

Limited time-promotion: 1 week
Promotion on the Golf Post front page
Social media promotion
Newsletter promotion

€ 750-2,500

FUMA RIOTURI0N Muwh 8o hadtont - Wb mashos sad Schubbostar sevden

Teste den neuen
PUMA BIOFUSION
Mesh Schuh

Limited-time-promotion: 6 weeks
Promotion on the Golf Post front page
Social media promotion
Newsletter promotion

Price on request

All prices are plus VAT in EUR

GolfPost

www.golfpost.de

Golf_Post




Profit as a Major- Be partner of
the largest tournaments worldwide

LIVE

TOP-THEMEN : BACK NINE | WOCHENYORSCHAU ; ANKA ON TOUR ; GOLF POST TALK : GOLFDESTINATION DER WOCHE ; TY-ZEITEN : QUIZ MEINE GOLF POST

US OPEN 2014

12.- 15, JUNI 2014

PINEHURST No2. North Carolina

GOLFPOST.DE > LIVE GOLF: DIE US OPEN AUS PINEHURST/NORTH CAROLINA

Live GOLF: Leaderboard & Ergebnisse deutscher R ANINELLEIRUEEE

Spieler

“[ -
PTONS;

EHHES] MARTIN KAYMER, MARCEL SIEM, MAXIMILIAN KIEFFER, ALEX CEJKA

V-1V SKY SPORT DBERTRIGT TAGLICH AB 19:00 UHRLIVE

1 Martin Kaymer

)
M Jacques
USOPEN LIVE TICKER NEWS BILDER TEE TIMES TV-ZEITEN

LS. Open
Majer
Najeti Hotels et Bolfs Open
Chalienge Tour
}

oo o0 o0 o O

Goli/“)Pos%
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Major- tournaments are the highest reach
tournaments worldwide

Online and mobile integration of the
partner on our Golf Post website

Advertising banner are always displayed
in the section ,,Major*

Branding of our partner draw attention
on special highlights

Strong integrated in our website

Offer is available on request

www.golfpost.de

GolfPost
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Create attention by new types GOlﬂPost
of advertising

(Categories/ Partner Live Partner
,

© Get more attention with your special
sponsor position

Goll\Post

© Strong integration of advertising item in
your booked categorie and on Golf Post

homepage

© The offer is available on request

'l'h Nelson Mandela Championship
an

e - T O

) R
BURALIMATIERM -2 -

W A Tew MmN N

Local -Time Partner

www.golfpost.de GolfPost Golf_Post




Y}
Ofter our Newsteed on your GO]ﬂPost
homepage AKTUELL. UNABHANGIG. NAH.

We provide costum fitted Golf Post Newsboxes for integration on your homepage
Please contact us if you require further information.

Example of the Tour Series

Website
Example: Cologne Golfclub Website é )

Zur Ubersicht

NEWS VON GOLFPOST.DE
Nachrichten von GolfPost.de orbes-Liste: Ule 1un

Freibad - Tournament of Champions: Siegertreffen auf Hawaii bestverdienenden Gol...
vor 2 Stunden

einen Draw?
vor 4 Stunden

Hinweis: Wer bereits den Newsletter des Kélner Golfclubs erhalt, als Mitglied
oder Interessent, ist als Abonnent angemeldet und bendtigt keine weitere New Golif Award — Stimmen Sie
Registrierung. noch bis Sonn...

gestern Nachmittag

Bernd Ritthammer kampft mit Platz

www.golfpost.de GolfPost Golf_Post




Get in touch with us!
Your contact persons

Im Mediapark 5
50670 Koln
Tel.: +49 221 975 802 11

Mob.: +49 171 789 390 6

Email: matthias.graef@golfpost.de

Tobias Freudenthal

Im Mediapark 5

50670 Koln

Tel.: +49 221 975 802 34

Mob.: +49 152 34 29 35 15

Email: tobias.freudenthal@golfpost.de

Go]ﬂPos%

AKTUELL. UNABHANGIG. NAH.

Kath_rin Ivenz

Im Mediapark 5

50670 Koln

Tel.: +49 221 975 802 33

Mob.: +49 174 800 6005

Email: kathrin.ivenz@golfpost.de

Ulrich Schulte

Im Mediapark 5

50670 Koln

Tel.: +49 221 310 777 4

Mobil.: +49 175 543 710 7

Email: ulrich.schulte@golfpost.de

www.golfpost.de GolfPost Golf_Post
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Thanks for your attention!

Contact us as your reliable media partner.
For questions we are at your disposal

KOLN 2015
MARKETING@GOLFPOST.DE
TEL.: +49 221 975 802 33

www.golfpost.de £1 GolfPost [ Golf_Post



